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Jack Sim, founder of World Toilet 
Organization. 

Foreword By Jack Sim 

Dear friends and colleagues, 
 
2013 was a momentous year for the World Toilet Organization (WTO); 
we achieved key milestones for the global sanitation movement and 
embarked on new collaborations. As ever, our achievements relied on 
the generous support received from our partners, the Government of 
Singapore and our committed staff teams in Singapore, Cambodia and 
India.  
 
Our main advocacy efforts in 2013 were focused on mobilizing UN 
member states to designate WTO’s founding day (19 November) as an 
official UN day. We were honored to receive the support of the 
Singapore’s Government to propose Singapore’s first UN resolution, 
“Sanitation for All”, to the United Nations General Assembly, which 
officially passed it on July 23, 2013.   
 
In 2013, we established partnerships with local implementers in India to 
test and scale SaniShop operations in two Indian states. In addition 
to this, we created the basis for a collaboration with Acra-CSS to bring 
the SaniShop model and expertise to Maputo, Mozambique in a 
joint project financed by the Italian Ministry of foreign affairs. 
 
 
 
 
 

 
In South Africa we embarked on an exciting partnership with the Domestos Toilet Academy (DTA) on a 
pilot project to refurbish school toilets and to map out the existing sanitation ecosystem in the KwaZulu-
Natal area. Our partnership with DTA is a fine example of a private-public partnership that brings together 
expertise and resources to uplift communities and to change lives. 
 
Through private donations and the support of the Government of Singapore, we were able to install the 
public sculpture, “Evolution of Man: Poo, Pee, Happy” at the iconic Marina Barrage in Singapore in 
commemoration of the inaugural UN World Toilet Day. The statue-unveiling ceremony was attended by 
officials from the Singapore government, foreign dignitaries and ambassadors. 
 
We continue to build our track record in providing sanitation design and technology expertise to universities, 
regional organizations and governments. WTO is playing a key role in the development of the ASEAN Public 
Toilet Standards (APTS) in line with the ASEAN Tourism Strategic Plan 2011-2015; by designing tourism 
sanitation code of practices in the ASEAN region, we hope to influence decision makers and governments in 
other regions to prioritize sanitation in their respective policy frameworks. 
 
With less than 1000 days of action to achieve the Millennium Development Goals, it is more important than 
ever to influence governments, policy makers, NGOs, UN agencies and the international community in 
ensuring the sanitation crisis will not be ignored post-2015. We have a long way to go to improve sanitation 
conditions globally; I hope you will join us in bringing health, dignity and well-being to all in 2014 and 
beyond. 
 
 
Yours sincerely, 
 
 
 
 
 
 
Jack Sim 
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Sanitation 
WTO’s work in the sanitation 

sector covers four main categories: 
Rural Sanitation, Urban Sanitation, 
School Sanitation & Tourism 
Sanitation. In 2013, WTO worked with 
a wide range of stakeholders, 
including the National University of 
Singapore, Unilever South Africa and 
ASEAN Secretariat on various 
sanitation projects and initiatives. 
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Advocacy 
World Toilet Day was founded on 

19 November 2001 by WTO and has 
since been adopted as an official UN 
day. The World Toilet Summit is an 
annual conference organized jointly 
by the WTO and a host partner since 
2001; the annual conference has 
been held in 13 global cities. In 2013, 
World Toilet Summit was held in 
Solo, Indonesia. The Solo Declaration 
was adopted at this summit.  
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Awareness Programs 
In 2013, WTO launched a 

successful Hygiene Awareness 
Program in South Africa. WTO 
continues to educate SaniShop sales 
agents on the Community Led Total 
Sanitation (CLTS) methodology to 
equip them in their roles as workshop 
facilitators in villages and community 
centers. 

 
 
 

WTO at a glance 

L to R: SaniShop customer & family, Cambodia; School children during WTO-DTA Hygiene Awareness session, South Africa; 
SaniShop mason in Cambodia. Photos by: Joy Wong/World Toilet Organization 
 

2.5 billion people in the world still lack access to basic sanitation. What is the World Toilet Organization 
(WTO) doing to address this? WTO adopts a holistic approach in addressing the global sanitation crisis 
and recognizes the importance of collaborating with different stakeholders to deliver impact to its 
beneficiaries on a larger scale. The organization’s work is centered around 3 pillars - Sanitation, 
Advocacy & Awareness Programs : 
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UN World Toilet Day 
The inaugural UN World Toilet 

Day in 2013 was commemorated 
around the world. To mark this 
special occasion, WTO was fortunate 
to organize a wide range of activities 
in Singapore and abroad.  

An exhibition to commemorate 
the evolution of toilet history and 
usage was hosted by the German 
Centre in Singapore. WTO was also 
in attendance at the annual Be the 
Change Exposition organized by 
Soch In Action.  

In addition to WTO’s outreach 
activities in Singapore, the Singapore 
Permanent Mission to the United 
Nations hosted a reception at the UN 
on 19 November to celebrate the 
commemoration of World Toilet Day. 
WTO was also part of two global 
campaigns - We Can’t Wait and 
Celebrate the Toilet. 
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World Toilet Summit, Solo, 
Indonesia 

The World Toilet Summit in 2013 
was held in Solo, Indonesia and it 
was organized by the Asosiasi Toilet 
Indonesia with the support from 
various Indonesian government 
agencies.  

The summit was a huge success, 
with over 300 delegates in 
attendance for the 3 day event. The 
highlight of the summit was the 
symbolic adoption of the Solo 
Declaration - a call to action by 
delegates and dignitaries in 
attendance to take necessary 
measures to solve the sanitation 
crisis. 
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“Poo, Pee, Happy” sculpture at 
Marina Barrage 

WTO’s well-known insignia - the 
‘Poo, Pee, Happy’ figure - is now a 
full-size sculpture installed at the 
iconic Marina Barrage in Singapore. 
The sculpture was gifted to WTO by a 
generous donor; with the support of 
the Ministry of Environment and 
Water Resources (MEWR), WTO was 
able to secure a spot at Marina 
Barrage for the installation of the 
sculpture. The opening ceremony 
was attended by ambassadors and 
dignitaries from 12 countries. 

 

Activities in 2013: Advocacy 

L to R: School girls at WTO’s World Toilet Day booth at Be the Change Exposition 2013, Singapore; World Toilet Summit 2013 
Opening Ceremony, Indonesia; Touch Ly, Ambassadors and foreign dignitaries in front of the ‘Poo, Pee, Happy’ Sculpture, 
Marina Barrage, Singapore. Photos by: World Toilet Organization 
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Sanitation 
From its inception in 2009 to 

2013, SaniShop has sold 
approximately over 11, 000 toilets.    

In 2013, WTO conducted a few 
pilot initiatives in India to test the 
rural market for cost-effective 
sanitation solutions.  

As a result of WTO’s track-record 
in providing sustainable sanitation 
solutions to local communities 
through SaniShop and its existing 
partnership with Unilever, the Domex 
Toilet Academy was launched in India 
by Hindustan Unilever Lever (HUL) in 
partnership with WTO’s field 
implementer in India - eKutir Rural 
Management Services Private 
Limited.  

The community partnership 
model is at the heart of this program. 
The pilot phase was launched 

2

Junapani, a village in Wardha district 
in Maharashtra; by 2015, the program 
aims to build 24, 000 toilets. 

Tourism Sanitation Codes of 
Practices in ASEAN 

The government of Brunei and 
Brunei Tourism have partnered with 
WTO to develop the ASEAN Public 
Toilet Standards (APTS), in line with 
the ASEAN Tourism Strategic Plan 
(ATSP) 2011-2015.  

WTO is also responsible for 
leading and implementing the ATPS 
guidelines within the ASEAN region. 
The Audit Checklist and the design 
for a Certification Body for Public 
Toilets following the APTS standards 
has been successfully adopted by 
the ASEAN tourism ministers during 
the ASEAN Tourism Forum 2014 in 
Kuching, Sarawak.  
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Designing solutions for the poor: 
WTO & National University of 
Singapore (NUS) 

NUS received a grant from the 
Bill & Melinda Gates Foundation to 
develop a prototype for a urine 
diversion toilet system.  

WTO provided NUS with design 
recommendations on the concept 
and design of the prototype, 
conducted mapping of existing toilets 
(both private and public) in a 
designated slum area in Mumbai, 
India and worked on developing 
educational material to sensitize local 
population towards the use of the 
urine-diversion technology in the said 
area.  

 
 
 
 

Activities in 2013: Sanitation 

L to R: SaniShop micro-entrepreneur in Junapani, India; Toilet mould in SaniShop production center, Cambodia; Touch Ly, a 
well-respected SaniShop sales agent and community mobilizer in Cambodia. Photos Credit: Joy Wong/World Toilet 
Organization 
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School Hygiene Awareness 
Program 

In South Africa, 10, 398 of 24, 
793 public schools have flush toilets; 
however, out of this number, many 
are dysfunctional or damaged. To 
address this urgent need, WTO joined 
forces with Unilever South Africa to 
launch a school sanitation program in 
township primary schools in 2013.  

KwaMashu township in KwaZulu-
Natal was chosen for the pilot 
because of the challenges the 
community faces: low education 
levels, high crime rates and high HIV 
infection rates. The program was 
named the Domestos Toilet 
Academy.  

The Domestos Toilet Academy 
was piloted in 10 primary schools in 

2

KwaMashu Township during the 
fourth quarter of 2013 and is set to 
impact over 100 schools by 2020, 
reaching over 150 000 learners. 

WTO’s involvement was two-fold: 
providing expertise in the 
refurbishment of toilet blocks and 
developing a hygiene awareness 
program to educate learners on good 
hygiene and sanitation practices. 
WTO also proposed a long-term road 
map for maintenance of sanitation 
facilities by hiring and training full-
time trained janitors; as a result, 
creating job opportunities for adults in 
the townships.  

World Toilet College 
The World Toilet College (WTC) 

started as a social enterprise in 2005, 
with the belief that there is a need for 

3

an independent world body to ensure 
the best practices and standards in 
toilet design, cleanliness, and 
sanitation technologies are adopted 
and disseminated through training 
and capacity-building courses, in 
both rural and urban contexts. WTC’s 
training courses are professionally 
delivered by EcoSan experts and by 
certified trainers who have earned 
their certification and skills at WTC. 

In 2013, WTC has trained and 
certified 225 new Restroom Specialist 
Trainers in Indonesia; future plans for 
WTC include expanding its training 
activities to benefit other countries in 
the ASEAN region and beyond.!
!
 
 

Activities in 2013: Awareness 
Programs 

L to R: Master trainers’ training session, South Africa; School Hygiene Awareness Poster; Touch Ly, World Toilet College 
trainer at World Toilet Summit, Solo, Indonesia. Photos: World Toilet Organization 

 
 



ANNUAL REPORT 2013 
 

 Page 8 

Financial Overview  
 

 

 
 



ANNUAL REPORT 2013 
 

 Page 9 

Financial Overview  
 

 

 
 

 


































































